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LETTER FROM THE CHAIRMAN

Dear Friends:

As I reflect on another year, I would be remiss to not thank all of our tremendous partners, staff
members, volunteers and community advocates that make our work rewarding on a daily basis.
In 2015, we were fortunate to assist over 46,000 persons in our debt management program and
another 23,000 persons through our education and outreach platform; SDFLC.

Realizing the importance of working collaboratively and with our constituents, we have renewed
our efforts for the foreseeable future to ensure that we maintain a technological edge through
the utilization of our dynamic websites as well as our cutting edge, do it yourself debt portal;
Payoff Pilot. Our education and outreach team have been hard at work developing an integrated
marketing presence that includes social media channels, blogs, videos and webinars and will
soon include a mobile application that will be interactive and provide regular financial education
updates.

Most importantly I think about all that we as an organization have accomplished over our 14
years. From humble beginnings, we now are providing thousands of people annually with the
type of financial self-awareness necessary to live long, prosperous and debt-free lives. Utilizing
our most important assets; our employees, we strive to educate and empower individuals to be
smart with their money and use the resources we provide to take the next step on their
financial roadmap.

Thank you again for all of your support and we look forward to another banner year!

Sincerely,

Av\+ov\2 W\uhi?,u

Chairman
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MISSION, VISION, AND HISTORY

DEBTWAVE CREDIT COUNSELING, INC.

In 2001, DebtWave was established as a 501(c) 3 non-profit organization with the vision of delivering financial
education and debt management services. Similar to today, many households were facing budgetary challenges,
money mismanagement issues, and an overall lack of financial education. As we enter 2016, the need for our
programs and services is higher than ever. By providing top-tier credit counseling and educating on the best
methods to manage and eliminate debt, we empower our clients to become financially fit and self-sufficient.

Our mission is to educate the public on the proper use of credit through budget management, to offer
sound counseling, and to assist clients in reducing and eliminating debt. We deliver services at the highest
standards of professionalism so that your transition to better financial health is both pleasant and personal.

Our passion at DebtWave to provide you with the best education and most appropriate programs to manage
your debt and become financially fit. Because we know how difficult it is to reduce debt, we make it simple by
offering services and programs that are both informative and practical.

SAN DIEGO FINANCIAL LITERACY CENTER

Since its inception, DebtWave has been extremely active in the San Diego community with our outreach

efforts focused on youth and low to moderate income families. Today, the education and outreach arm of

our organization is stronger than ever. Rebranded as the San Diego Financial Literacy, we now provide more
than 250 educational presentations annually via workshops, seminars as well as via webinar and speaking
engagements. We also conduct hundreds of confidential one on one consultations to help start our constituents
on the path to financial self-sufficiency.

As we continue to focus on our three core educational populations: Youth (K-12 and college), Military
(Active, Transitioning, Veteran, Spouse and Children) and Low-to-Moderate Income, we are engaged across
a large portion of San Diego and regularly work with our more than 180 partners to provide clear, concise
and culturally competent financial education on the four pillars for financial success: Personal Finance,
Education, Housing and Employment.

The mission of the San Diego Financial Literacy Center is to educate and empower individuals and families
to make sound financial decisions and develop positive personal finance habits for life.
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2015 RECAP AND FUTURE INITIATIVES

DebtWave introduced our rebranded image in January 2015. A revamped website featuring: a new logo, a
fresh color scheme, and our new slogan - “Making Your Life Simple” — provides us with an opportunity to
better serve our community and constituents. Our unofficial mascot, a piggy bank, can be found throughout
our website, on our logo, and in our videos. Also, as part of our rebranding efforts, our community outreach

department has become San Diego Financial Literacy Center.

perform a self-guided credit counseling session and learn about the many
= debt management tools and resources available. This software will allow

potential savings, and analyze a variety of debt repayment options.

The 2015 to 2016 strategic plan of DebtWave is to continue to provide
top-tier credit counseling and worldclass personal finance education
through the SDFLC. Developing a true philanthropic model in which
the community can support our efforts to bring fundamental financial change to our most at-risk populations
will be the benchmark of our outreach program for the foreseeable future. Focusing on our youth, military, and

low-income citizens is imperative to ensure the financial future of our city, state, and nation. As more and more
Americans and San Diegans must deal with debt on a daily basis, DebtWave and the SDFLC will work tirelessly
to enhance peoples’ financial IQ so that they can become financially fit and debt-free.

el

2015 was a great year for the organization. With our new and
improved video series, blog series, webinar series and what we
hope to be a great value add; our live streaming of educational
events via Facebook Live and Periscope, we continue to press
forward on the R&D of a mobile application but we are cautious
to not duplicate some of the great efforts that have already been
undertaken by other organizations.

We also were very thankful to J.P. Morgan Chase for their gracious
grant which allowed us to further develop our military financial
education program, Boost for our Heroes. That catalyst proved integral to other projects including the growth
and expansion of our quarterly Educational Luncheon, our invitation to co-locate at the Military Veterans
Resource Center in Escondido and the development of great partnerships. In 2016 our goal is to sustain our
momentum to grow and expand. We are happy to announce that we have launched the Live Well San Diego
Hour and we have been busy working with Live Well partners to bring our educational programming to all
four corners of San Diego County and beyond.

The future promises to be exciting as we debut more technology for our constituents by making it easier for
them to access our programs, seminars, workshops and services while simultaneously renewing our
commitment to mission first, people always.
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BOARD OF DIRECTORS

Triple Three, Inc.

Wells Fargo Advisors

Go Motion, Inc.

Loan Libre Technologies, Inc.

Renovate America

SENIOR STAFF

BOARD OF ADVISORS

Loan Libre Technologies, Inc.

The Wealth Consulting Group

Triple Three, Inc.

Price Waterhouse Coopers

Navy Marine Corps Relief Society Naval Base

San Diego

First Allied Securities

Silvergate Bank
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2015 EMPLOYEE SPOTLIGRT

¢ constituents. Felipe successfully assists hundreds of people each month on their path
““3 to financial freedom and does so with a smile on his face.

“Felipe listens and offers compassion when working with people who feel that there is no solution in sight - and
provides them hope that things will work out,” said Chase Peckham, Director of Community Outreach. “He has
the ability to make people feel comfortable in situations that would be just the opposite.”

Beyond personal financial counseling, he also spends a good portion of his time in the San Diego community
delivering financial education workshops. Regardless of location: high schools, colleges or community events;
or population: youth, military or low-to-moderate income; he delivers insightful presentations that benefit all in
attendance. Felipe performed over 75 presentations in 2015 and the feedback speaks for itself.

o Iam thankful for Felipe’s time and wisdom. I have had a lot of questions about my financial future.
The presentation was very informative and has helped understand how and what I am spending my
money on.

« Thank you! Really helpful, I was having financial problems before but I feel a lot more
comfortable now.

o Thank you so much Felipe! I wish I would have learned about this earlier in my life.

Felipe also helps train staff for their personal financial certifications and continuing education that all are
required to complete. Additionally, he is responsible for upkeep and maintenance of SDFLC website, databases,
social media outreach, and event promotion and is the intern supervisor as well.

No matter the task, he takes it on with a positive, can-do attitude and all who work with him benefit from his
outlook and knowledge. He is a true asset to the team and the glue of the department; ensuring we are meeting
our mission to educate and empower our constituents to a lifetime of financial well-being. Integrity doesn’t have
a picture next to it in the dictionary, but if it did, it would be Felipe’s.
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EVENTS CALENDAR

1st Quarter Educational Luncheon and
Boost Award Presentation

2nd Quarter Educational Luncheon and
Boost Award Presentation

2nd Annual Boost Golf Classic

3rd Quarter Educational Luncheon and
Boost Award Presentation

4th Quarter Educational Luncheon and
Boost For Our Heroes Award Presentation

Live Well and Boost Campaigns

Financial Opportunity Clinics

1st Quarter Educational Luncheon & Boost
Award Presentation

Financial Literacy Month

2nd Quarter Educational Luncheon & Boost
Award Presentation

2nd Annual Boost for our Heroes Golf
Classic

3rd Quarter Educational Luncheon & Boost
Award Presentation

Boost for our Heroes Campaign

4th Quarter Educational Luncheon & Boost
Award Presentation




EVENT PHOTOS
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Wave of the Future is SDFLC’s financial education
program designed to further educate our next
generation about the nuances of credit, debt, budgeting,
and how to become financially responsible adults. By
preparing our youth population for their financial
future via online tools, workbooks, and digital
resources, we are able to help shape the financial habits
that they will need to be successful. The utilization of
interactive workshops, games, and the introduction of
real-life financial scenarios further prepare our youth
constituents to become and stay financially fit.

The Wave of the Future program topics include: proper
use of credit, introduction to credit and lending,
creating a spending plan (budget), understanding
credit reports and scores, how to read and understand
financial documents, the basics of saving, and a life-
skills module on what to expect after high school.

Current partners of the Wave of the Future program
include: San Diego Unified School District, San Diego
Community College District, Clairemont High School
Academy of Business, Southwestern College, Palomar
College, and more. Our 2015 event calendar was
highlighted by working with PRO Kids in association
with the PGA’s First Tee. This is a program that targets
underserved youth to excel in life by promoting
character development, life-skills, and values through
education and the game of golf in both north and
central San Diego County.

10 | Page



WAVE OF THE FUTURE

2015 DATA

o Number of High School Workshops — 64 with total attendees of 1,842

o Number of Higher Education Workshops — 88 with total attendees of 2,773

o 35% are between 14 and 18 years old

o 56% are between 18 and 24 years old

e 50% are male and 50% are female

» 90% of the attendees agreed or strongly agreed that presentations were useful and informative
o 92% agree that the information provided was easy to understand

o 98% agree that the presenter was knowledgeable about the topics discussed

o 94% agree that the information would help them with future financial decisions

SOME OF OUR EDUCATIONAL PARTNERS

GROSSMONT-CUYAMACA

CoMMUNITY COLLEGE DISTRICT

For a list of all partners, visit http://www.sdflc.org/partnerships/
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Boost for our Heroes is a comprehensive program geared towards active duty,

L y

transitioning, and veteran military members to provide them with financial

LIVE WELL education and assistance. Working with community and collaborative partners
both on and off installation; the SDFLC provides clear, concise, and non-duplicative
personal finance education via workshops, seminars, and one-on-one consultations.

In 2015 the SDFLC was invited to co-locate at both of the Military Veterans
Resource Centers in partnership with the County of San Diego while also releasing
their 18 month impact study. Additionally, SDFLC was invited to join the advisory
board of the Vets’ Community Connections (VCC) group and was honored

S Asiles faﬁg’

*x to receive a proclamation on June 25th with the Live Well San Diego partner

designation.

We are honored to serve the military community and look forward to growing
our program and assisting all of those in need.

OBSTACLES CURRENTLY FACED BY OUR MILITARY PERSONNEL

« Low pay rates for enlisted military members with a 46% higher cost of living
in San Diego compared to other military locations throughout the United
States

» Transition into civilian life can lead to long period of unemployment or
underemployment which forces increased usage of credit cards, pay day
loans, and other high-interest money borrowing

o Predatory lending techniques geared towards military personnel

www.sdflc.org
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BOOST FOR OUR HEROES

Because of these obstacles, the Boost for our Heroes program also provides a quarterly award of $3,000 to a
military member or military family. Each quarter, an impartial panel selects one constituent due to financial
hardship and subsequent development of an integrated financial plan. In 2015 the SDFLC gave $12,000 to five
military families.

R
hoysand o 00/100

2015 DATA

o 65% of active duty personnel and 57% of veterans rate “Military Pay & Benefits” as their top financial
concern

» 87% of service members say financial readiness training should be individualized

e 39% of service members are insecure about their financial future

o 77% of service members hold between one and eight credit cards

e 63% of active duty members don’t save for retirement because they cannot afford to do so
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CREDIT COUNSELING STATISTICS AND FEEDBACK

o The total number of clients counseled in 2015 increased by more than 50% from 2014.

o The total number of inquiries or requests for help increased by more than 10,000 in 2015 compared to
2014.

o The total number of clients that enrolled onto the Debt Management Program increased by nearly 50%
compared to the previous year.

 Client’s average payment decreased nearly 30% when enrolling onto the Debt Management Program in
2015.

o Client’s average monthly savings from reduced interest rates was $130.

 Client’s average monthly interest rate decreased more than 50% in 2015 when joining our DMP.

36,125 46,722
4,179 6,596
1,948 2,870

$16,889 $15,108
$487 $615
$416 $438

18.37% 18.35%
9.11% 9.03%
4.85 4.81

603 588
712 712

2,420 1,840
44.85 44.40

$56,664 $54,228

DebtWave continues to receive positive feedback from active Debt Management Program clients through our
annual online survey. Out of the total 481 surveys completed in 2015, the overall satisfaction rate was more than
97%.

Our certified credit counselors maintain excellence and standards by completing a rigorous training as well

as continuing education modules. We are happy to offer our clients services in both English and Spanish and
have found that over 97% of all clients and constituents would refer us to friend for their debt management and
financial education needs.

SOME OF OUR PROGRAM SUPPORTERS

Bankof America %

CHASE € Caﬁita}(‘_); 1€ Bank
" CITIBANK®
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CLIENT TESTIMONIALS

DEBTWAVE CREDIT COUNSELING, INC.




CLIENT TESTIMONIALS

SAN DIEGO FINANCIAL LITERACY CENTER

ATG San Diego

MiraCosta College

Operation Homefront — California
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CORPORATE DONORS INDIVIDUAL DONORS CONT.

INDIVIDUAL DONORS




STATEMENT OF FINANCIAL ACTIVITIES
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