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San Diego Financial Literacy Center- Boost for our Heroes
| mpact Study on Military Financial Readinessfor Transition: FY 2016/2017©

EXECUTIVE SUMMARY

This study will summarizéndings and provide analysier the period between January 2016 and
November 2017. We will alsgiscussamethodologies anshowcas@pportunities to further improvement
financial capability among our service members and their families.

Having received a Memorandum of UnderstandM@®U) from the Department of Defense in August of
2016; the SDFLC was able to increase bandwidth and opportunities for education and empowerme
military personnel. Through an intensive review of our partnerships and platforms and with theegaic
our Board of Advisors and key active and retired personnel from throughout San Diego County; the
of programming began to take a turn.

While not losing focus of the needs of our active duty personnel and their families, the SDFLC
made a conscious effort to become more involved in the veteran and transition support space as
evidenced by their collaborative effottshelp launch anilitary entrepreneurship prograior
transitioning personnel and spousssvell asthrough continued support of the Office of

Military & Veteran Affairs with the County of San Diego by serving both locations of the

Military and Veteran Resource Centers.

Utilizi ng our partner ValorUSA; the SDFLC adopted the Lifecents assessment tool. Combined
with our survey software and other methodologies, we were able to secure information and data
from a wide variety of respondents. We conducted a comparative analystk gibatitative

and qualitative data to develop the contents of this study and present it as a priyatafibon
organization not affiliated with or financially supported by any federal or state entity.

The outcomes of this study are unique to the experience of the SDFLC staff, volunteers, board
members and partners and reflect our experiences and examinations of materials and data. We
have made our best effort to provide clear, concise and competamation and measure it

against well referenced studies, surveys and publicly obtained information to bring to the
forefront what we feel arstepsconducive to better senaur transitioning military personnel and
creating a more robust platform aroundkficial readiness and capabilif@verall we feel that
transitioning is a front and center topic for our military leaders and the community. We also feel
that the narrative should include military service member transition and military family
transition,with attention paid to the spouse and children. And finally, we are interested in
furthering the discussion of how to customize transition and lengthen the process to let each
service member / military family build their transition plan rather than lgavicookie cutter
Aboxedo plan that. is provided to everyone

OUR MISSION

Themissionof theSanDiegoFinancialLiteracyCenteristo educateandempoweindividualsand
families enhancing their financial 1Q.
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THE PROGRAM

TheSDFLCmilitary financialeducatiorprogramBoosfor our Heroesjsacomprehensivplatform

designedo helpfacilitatebasicto intricatefinancialknowledgeThrough oumunique understanding

of behavioralkeconomics, wareable to customize our curriculuamd focusonthe"why" and not
the"h o wldnderstandinghefundamentaland buildingblocksof financial capabilityis thefirst

step orthe financial journeynd plan that we encourage members of our military community
undertakeso that they maiyncrease their awareness around financial literacy.

Our Boost for our Heroeprogram is availde to all active, transitiang, and veteran members thfe
military and their familiesWe strive to be an asset to existing resourcdaasiallation and thoughout the
community and wish to provide continuing and additional edutat@orkingdirectly withour partners,
we can bea direct referral source for all things financial. With myrsacitegic partnerships across multiy
arenas thatumberover250 we have the unique ability tctnot only as an information pait but al® as
a conduit to services ensuring that the nee@sol constituent are methis program is important becau
our organization believes deeplysapportinghe ongoing mission of our Armed Forces and too often,
needs are far greater than what one pessamnganization can handle. Vdeeproudto be a complimentary
resource for our military personnel and their families and look forward to a strong &sta financial
readiness resource in San Diego County and beyBimate the inception of the programerfour years
ago, our goal was to have an impact on our military community and act as the next evolution of edu
for our military personnel. Tiough our interactive workshops and seminars, combined with our confic
oneon-one consultation, we have had the privilege of working with thousands of active, transitioning
veteran members of our military

Offering our education in aollaboraive andnon-duplicativemannertheSDFLCis
proudto partnemwith amyriadof agenciesn SanDiego County, includingout not
limitedto:

NavyMarineCorpReliefSociety(NMCRS)
Zero8Hundred

USOSanDiego

Fleet& Family Support Center§FFSC)
OperationHomefront

211 /Courage to Call

Veterans Village of San Diego

E4 Evolution

Support the Enlisted Project (STEP)
Lincoln Military Housing

Travis Manion Foundation

Valor USA

and many more

A=A -0-9_-45_-9_-9_45_95_-°9_-°2_-1°

The SDFLC is also a proud member of the San Diego Mista Fami | 'y Col | abor atji

Community Collaborative (VCC) and UniteUs. Theskationshiphave allowed us to identify, focus, an
educate towards what we considee tornerstonesf financial readiness for transition and high lewals

financial acumen and capabititgersonal finance, education, employment, and housing.
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Our Data & Demographics

The San Diego Financial Literacy Center condtiotncial education presentations throughout San Diego

County. At the conclusion of each presentation, constituents are handed an optional survey and as
answer demographic questions such as age group, ethnicity, gender, and location. With Six-d&tas
able to build a financial profile for various regs throughout San Diego County, including our military
constituents.

ked t

Overall, SDFLC has surveyed 3,247 individuals through a specially designed survey that gauges person

knowledge of financialopics. Since2016a total of 2,205nilitary individuals were surveyed and provided

us critical data that has afforded us the ability to collaborate and communicate with our partners to
robust and comprehensive educational and support opportuaritiesd financial capability.

Lifecents (alded in mid2016 is anonline educatiomnd assessmeplatformthatgauges three key

Creat

financi al i ndi cat eeirg thwdgh avariety of guestion dnd answ&rsmoduled. These
indicators are; knwledge of various financial topics, current financial behaviors, and level of confidence.

There arecurrently 391 users registered and tracked.

Our data was derived from our survey console and from our assessment package. While a majority of c
data wagulled from veterans, we did pull data from retirees, active duty (junior enlisted, nco and officer)
well as military spouse We understand the subsets within each category, but for the purpose of this stuc

we pooled the veterans together regardbéskeir separation rank.

Nearly 75% of our respondents and constituents were serving or served in the Navy or Masne Cory

Almost 60% were nomvhite/Caucasian and almost 70% were under the age of 44. There was a6&pti{ of

Male to35%Female.

Military Status Branches of Military

3%
m Active Duty
2% ;
= Retired Air Force
uArmy
Military ® Marine Corps
Spouse Na
79% vy
Veteran




Ethnicity

= American Indian or
Alaskan Native

® Asian or Pacific
Islander

m Black or African
American
m Hispanic or Latino

= White or Caucasian

m Prefer Not to Answer

Age Groups

ml18-24
m25-34
m35-44
m45-54
m55-64
m Prefer Not to Answer

Gender

m Male

= Female




Our Event and Education Highlights

1 RelationshipParentim, and Marriageexpo at MCASMiramar

1 National GuardMP Company YellonRibbonEvent

1 Veteran Cancer Survivdtvent atvA La Jolla

1 FUNarcia Family Carnival

1 Lincoln Military HousingDinner and a Class Seri@sur nights, eight workshops)

1 Finartial Life Skills Programfor homeless/eteransat Interfaith Services

1 Financial Transition Prografiife Skills) for Naval Consolidated Brig Miramar {NCBM)

1 VA Home LoanwWorkshops withOperationHomefront San Diego Mesa Collegand CSUSM
Veteran Centex

1 FinancialAssessment Programs whtiounded WarrioHomes

1 EmploymentPrograms

1 Boostfor our HeroesGolfClassic
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Chase Peckham




SDFLC in the Community via Boost for our Heroes
Startingon 1 January 2016 and through 30 November 2017, the SDFLC conducted

89 Boost for our Heroeeducation and outreach evensachings,413constituents.SDFLC staff and
volunteers conductefil 7oneon-one consultsfocusing on development of budgets, spending plans, credit
analysis debt management, and future plannMge wereable to provides24,000in financial
assistance to military families that had experierc@ardship and committed tafwe sound financia
practices.

The SDFLC averages reaching out and educ&tidgnembers of our military personnel each month.




KPIG & Findings: Personal Finance

Throughout San Diego and the United States; financial literacy and caplaaidypecome
buzzworthy topics. As our population increases it has become apparent that the education arg
personal finance has dwindled. No longer are schools mandated to teach the topic and as the

und
pare

around savings has swung towards spendidiguaimg credit; we find ourselves in an enigma, wrapped

in a riddle with a litté bit of confusion attached. §@ars ago, the use ofectit cards was considerec

taboo(May, 2016)and as of the writing of this study, the ambahcredit card debt and student loan

debt exceeded trillion dollars combined in the United Sta{&onachie, 2017)

The San Diego Financial Literacy Center is one of myriad resources that support our military perso

andthe community at large. Our military installations that inclN@ey Region Southwest aldiarine
Corp Installations Wests well asCoast GuardGector San Diegand National Guard elements;
provide ample resources and support for our militarggrenel n the financial realmiNeverthelesshe

needf our personnel and their familiase far greater than what one person or organization can handle

In a recent survey conducted on Naval Base San Diego, junior enlisted personnel suggested that th
r&a her usiensatnalfloaftfi ono resource for finance ed
that nearly 31% of military personnel learn personal finance while in the milifdngost80% have said
they would benefit from additional advice and input from financial professigN&SC: National
Foundation for Credit Counseling, 2014)

When service members transition out of the military they are leavirgjragsted arena that has helped

them develop skills, behav®and value§Zogas, 2017)Of t en | ost i s t hat sa
skill sd6 necessary to excel i n t he pagmspeedatoty f
lending culture and misinformation. More focus and a better link on the basic needs will help our m

families grow and sustain financially with the abilityidentify financial weaknesses much earlier and w
to prevent mistakes tatr than react to them.

According to a recentlationalFINRA Foundation Capability Studgkimmyhorm, 2017)
T 54% have a Arainy dayo fund and 43% do no
0 EI1-E9 52% have fund / Officers 69% have a fund
1 29% ofmilitary personnel that make <25k a year spend more than they make
1 21% that make between 25k and 75k spend more than they make

1 13% that make more than 75k spend more than they make.

Our research and findings suggastirect correation between savings drincome.

Every transition is different. The ability to build a custom plan for a service member and their family
help to assuage some of the fears and questions that are likely to arise. One of the key component
successful transition is hagrenough capital and money saved to incur any delay in employment or t

offset lost wages.
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Our data has found thatin San Diegg ai ny day o f un d s fordower earnersing taese
a high level of stres#\ big component to the financiatress has to do with the higher cost of living in San
Diegocompared to other military locations throughout the United S{etgsatistan, 2017)

Have a "Rainy Day" Fund

120%

100%
0
©
_-5 80% San Diego Residents
=
T 60%
% . Military Personnel
9 40% [ (Active Duty + Veteran)

20% — — Military Spouse
0% T T 1
< 50k 50k to 100k 100k+
Income

The key to a successful transition is planning. One resource offered is the TraBBEOIGPS class. A
comprehensivéive dayworkshop,TGPS isa key component to the education and planning portion
provided to our military personnel but may be lirditey its brevityand proximity to separatiaizogas,
2017) Part of the personal finance planning for transition includes budget/spending/savings plan
development, understanding credit profile and expense tracking. Ouudgess a mixed bag between
active and veteran personnel which could be a focus wfef@tducational opportunities.

Counties QlYes [QiNo [Q2Yes |Q2No |Q3Yes [Q3No [a4Yes |QdNo |QSYes [Q5Ne [Q6Yes |Q6No
Average 32% 68% 29% 71% 21% 79% A7% 53% 34% 66% 6% 54%
Active Duty 66% 66% 59%,| A1% B80%)| 20% B0%)| 20% 72%)| 28%
Veteran EEDTEEEEEE O e |
List of Questions Highlights
Q1 - Have you checked your credit report in the last year? Veterans are the MOST likely to check their credit.
Q2 - Do you know your credit score? Active Duty Members are LEAST likely to check their credit.
Q3 - Do you know your debt to income ratio?
Q4- Do you have a budget? Veterans are MOST likely to know their credit score.
Q5 - Do you track you expenses? Active Duty Members are LEAST likely to know their credit score.
Q6 - Do you have a savings plan?
Active Duty Members are MOST likely to know their debt to income ratio.
Veterans are LEAST likely to know their debt to income ratio.
aza Active Duty Members are MOST likely to budget.
| . sAN DlEgo Veterans are LEAST likely to budget.
A - ‘ ElITNEARNAcIeL Active Duty Members are MOST likely to track their expenses.
" sbFlc cENTER Veterans are LEAST likely to track their expenses.

Active Duty Members are MOST likely to have a savings plan.
Veterans are LEAST likely to have a savings plan.

Further analysis shows that our military commands and the support agencies do a tremendous job pf
encouraging strong personal financagtices. The takeaway is that increasedcdgplicative collaboration
among military and civilian agencies may help drive these numbers up and move efforts into the
preventative forum. Our data shows that the SDFLC military constituents do a bettamn&DFLC
civilian constituats in the development and use dfumlget,checking credit reports and scolesg still
exhibit financial habits and tendencies that need to be add@saedl savings and credit.
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Have a Budget

Military Spouse

Military Personnel (Active Duty + Vetera = No
mYes
San Diego Resident:
0% 10% 20% 30% 40% 50% 60% 70%
Save 10% of Income Monthly
Military Spouse
Military Personnel (Active Duty + Vetera = No
mYes
San Diego Resident:

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%100%

9 Individuals who have checked their cremiportin the past 12 months

0 General San Diego Populatiwi'i‘ri‘*r"i""|
0 Active Duty i"i'"'i'i"i""w
o Military Spouses i'ililri'i"'i"ril

1 Individuals who have checked their credit score in the past 12 months

o0 General San Diego Populati i“'“l‘l""l"ﬁ"w
0 Active Duty Twnwwwwwww
o Military Spouses i“"lwwlul"rlw
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Health Risk Factor Summary

IQ, Habits, and Mindset are

the three key indicators of an

individual's financial health.

Use this moedule to determine

where your users fall in the

risk spectrum. %
IQ represents an
individual's knowledge of
various topics

37%

Good Standing 59.14%
Low Risk 36.55%
High Risk 0%

Habits

38%
38%

-

Habits ranks an individual
based on their current
financial behaviors

18.72%

37.93%

7.39%

Overall data from Lifecents Assessment Jan 16 - Nov 17

While our data shows good financial practices, there is still work to be done as canodat# credishows
that compared to national data, numbers in San Bikga higher. Wien asked why credit card use was

Mindset

51%

11%
1%

Mindset indicates the
level of confidence an
individual has regarding a
topic

36.82%

50.75%

1.49%

prevalent; top responses include cost of living, lack of lashand unexpected expense.

1 92% of service members surveyed used credit cards in the last 12 months

56 % have more than 5 cards

1
1
1 90% carry balances month to month
1

ComparativeData from NFCGCand Blue Star Families

Average credit card debt 811,223 with a high of over $33,000

Average number of credit cards ineusy personnel ian Diego is 5.With the extreme being 27

1 80% of service members surveyeskd credit cards in the last 12 months

20% have more than 5 credit cards
60% carry balances month to month

1
1
1
1 Averagecredit card debt is $10,000

As we continue to work together to creat@@arfidable team of resources to assist our military personn
the development of strong financial habits; it is important to focus on the transition/future as much as

Average number of credits cards in use by military personnel is 3

focusing on the present. The present is where we find many financial issues occurring.
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Financial problems were widespread among young enlisted personnel and they are more prone to serio

problems paying bills. These problems do not cease to exist during and after transition and diminis
of life for our military personnel and tindamilies. Enlisted personnel and officéadike find that financia
readiness impacts mission readiness as the stress may diminish job perfaniboae lead to loss of
security clearancepss of promotion oend career@ay, 2016) If the troubles are not remedieia the
array of financial classes and counseling offered while adheg;can lead to unstable home life and an
inability to secure employment or housing during transii@o Phuong & Buddin, 2002&4nd causéssues
such as homelessness, divorce and asaaaltvetera(Balshem, Christensen, Tuepker, & Kansagara,
2011)

The SDFLC works with thousands of military personnel each year, many of ateliving paycheck to
paycheck and earn less than the prevailing wage of San Diego County, which is $72t@9goal of our
platform is to assist our military personnel on their path to financial stability. Working to break cycle
financial mismaagement and providing outcomes including access to opportunities, dispelling myth
personal finance, empowering them to take control of their transition from a financial perspective ar
developing a plan that can be modified to meet their needtsilis Personal finance is just one of the fou
pillars of a successful transition and along with our partners we feel that San Diego is well ahead of
curve of addressing the needs of its service members. Working to keep our transitissonggienSan

Diego to live and work is paramount aadtrongfinancialtransition plan will help accomplish this goal.

K P | &KEndings: Employment

The SDLFC considersustainablemployment; the abilityat obtain, retain and growto, a key feature of
the transition planCurrently, according to the Census Bureau, veterans make up 7.6% of the US
population. As a group, vatans tend to be oldeand 91.6% are men. Veterans are less likely to have ¢
bachel oraddhavadamaglinnsneome 0f$38,334(Culbertson, 2016Despite a recortbw annual
unemployment rate of 5.1 percent for pBAL1 veterans in 201@ccording to the U.S. Bureau of Labor
Statistics, experts say the data can paint a misleading picture of veterans in the jolb markebf whom,
struggle with being underemployed. From a business perspective, veterans have leadership skills
tremendous assets, but theydbve not necessar.i
market(Gross, 2017)

According to Blue Star Families Military Family Lifestyle Survey, 60% of veterans report thatiagjto
civilian life was difficult and SDFLC data mirrors that figure and suggests that under or unemploymeé
top stressor. Between 2014 and 201686% of veterans surveyed left the military without a job and
expected to find meaningful employnteyet the data reports that

1 53% of veterans report it took longer than expected to find employment
1 20% sixmonths to a year
1 17% over a year

! Data provided by San Diego Military Advisory Coumeilv.sdmac.org
12
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http://www.sdmac.org/

Veteran unemployment rates

Younger veterans observe that the military does an extremely effective job of training them to operate
within the military but a poor job of reversing that training and preparing them for civiligZ tfgas,
2017) Whenbeginning a job search, an important step is to conductrgsirs and abilities assessment
and pathway assessmerm@ur partners at EDMIN have a platform that accomplishes this goal by alloywing
constituent tohink about the attributes employers nead how they coelate with military experience and
how to gain the knowledge needed to gain this employnmiéris process would help create best practices
while increasing awareness of roles in priority sedto&an Diego and arouribe country, potentally
opening doors to unknown opportunity and strengths including entrepreneiiskiphould run in
correlation with the creation of a certificate program that takes into account work done while on active dt
to help jumpstart the employment processrdythe transition phaseenhancing basic needsd
understanding of skill sets.

Increasing the awareness of sustainable employment should be paramount and the awareness shauld i
both white collar and blue collar opportunities as the latter is experiencing growth impediments due|to ta
shortages with 61% of leaders in the gaddustries feeling that a lack of labor will impact competitiveness
and growth(Regional Council, 2016)According to the San Diego Workforce Partnership, employers |n
San Diego who are in the Advanced Manufacturing Seefmrtthat out ofthe top 8 occupations in the
Advanced Manufacturing Sector seven are experiencing growth with an average hourly rate oh$29 [pe
or roughly $60k per yea(San Diego Workforce Partnership, 2017)

Assemblers and Fabricators

High school diploma or equivalent

10.168

8%

$12.54

Software Developers

Bachelor's degree

8,628

15%

§52.22

Electrical or Civil Engineers

Bachelor's degree

6,292

1%

$49.03

Metal and Plastic Workers (incl. Machines)

High school diploma or equivalent

5,996

10%

52648

General and Operations Managers

Bachelor's degree

3,732

5%

§50.27

Inspectors, Testers, Sorters, Samplers and
Weighers

High school diploma or equivalent

3,399

-8%

$19.56

Food Processing Workers

No formal educational credentials

1.946

4%

51072

Laborers and Freight, Stock and
Materials Movers

No formal educational credentials

1,657

8%

$11.65
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Another key component to employment is entrepreneursfopmany years, military veterans have become
entrepreneurs at a much higher rate thanvetarans. Indeed, a shocking 49% of World War Il veterans
went on to own or operate their own businessesraing to astudy from Syracuse University
(Rockefeller, 2016) With the largest concentration of post 9/11 veterans here in San Diego, it is only fittir
that we continue the conversation of entrepreneurship and focus onthe we st i vSemerokthe|r e
data shared byur futureService 2 CE@ntrepreneurs as to why they wanted to start their own business

mirrors that of the Blue Star Families Survey and the FINRA Capability Study:

1 Sudden loss of income / financialrtdahip
1 Difficultly finding a job after separation
91 Desire to become and stay debt free

Our Avetrepreneurso exhibit ed-estrepreaeurg leutstillfhada éew|c i
habits that were concerning:

1 35.71% had no emergency fund
1 35.71%have multiple credit cards in use
T 42.86% didndét have a budget

Our goal is to continue working with our military entrepreneurs to increase their financial acumen and tu

their financial weaknesses into strengdinsl overall we found that the 1Q, Habitslaiindset of our
entrepreneur constituents were somewhat higher.

Health Risk Factor Summary

IQ, Habits, and Mindset are 1Q Habits Mindset

the three key indicators of an

individual's financial health. e

Use this module to determine 50%

where your users fall in the 28% 25%

risk spectrum. e o e
IQ represents an Habits ranks an individual ~ Mindset indicates the
individual's knowledge of  based on their current level of confidence an
various topics financial behaviors individual has regarding a

topic

Good Standing 72.5% 33.33% 50%

Low Risk 27.5% 41.67% 50%

High Risk 0% 0% 0%

Service 2 CEO assessment
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Employmentand spouse employmewas also found to be a key factor is a positive transition experier

With the push to hire veterans throughout not only San Diego but the United States, it is important for

businesses to seek out veterans, transitioning personnel and spouses arppmritinities sooner rath
than late(IVMF, 2017). There areresources available on installation and throughout the communities
needhelp increasing awareness abthdir capabilitiesTheysupport our military personnelith services
thatrange from resume writing, interviewing techniquepreparatiorfor job placement.There are also
myriad resources on installation for which meed to increase awarene&ne of the issues we have hea
is that in order to actively engage all of these resources are very time consuming and fgtbp shep.
With thousands of personnel transitioning annually it is imperative that we workamaitavely to assist ol
personnel isiot onlyobtaining sustainable employmdnit alsopreparing to do sm not only priority

sectors here in San Diego and across the United States but also in the trades and via entrepreneur

Veterans Leaving the Military (2003 - 2019)

Active Duty separations and Reserve Losses

2003 275,000
2004 298,000
2005 274,000
2006 262,000
2007 269,000
2008 251,000
2009 248,000
2010 240,000
2011 244,000
2012 267,000
2013 271,000
2014 245,000
2015 - 2019 [per vear,

enlisted and officer, est.]

230,000 - 245,000

Estimated 2003 - 2019 | 4.3 million*

The SDFLC has beenipileged enough to assist agencies such as Onward to Opportunity and the N
Consolidated Brig in their financial transition classes. Assisting personnel on their path to financial
is a key part of our mission. However, the one aspect thaiawe struggled with and that we have foun
very important to our service members is cost of living compariséfessuggest providing some type of

tool that can assist our service members to adequately determine what type of wage/employment is

sustainal# for their future choice of residence.

Aside from the websitExpatistan,The Council for Community and Economic Research is one such
resource, albeit a paid resource, thatalanprovide detailed information on cost of living and better dir
the pahway of our personnel as they transition. Combined with assessment modeling and a firm fin
transition plan; this data would provide concrete information on the next steps of transition and help
servicemembers choose the path that is best femtdelves and/or their familidere are four quick steps {
consider when transitioning. Combined with resources around personal finance, education and hoy
these can work as part of your overall transition planning todagvesuccess.

Look forthe work that interests you.

Determine your crossover skills and talents.

Refocus your resume to emphasize your talents and the skills that apply to your new target.
Set short and long term goals and objectives for your career transition, and stick.to them

PwObPE
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Transition Program Process

Transition Checklist
Everyone (Mandatory)

24 — 18 months

| Transiti

18 = 12 months Everyone (Optional)

[ransitioniRoad Viap
12 - 9 months | Individual (Recommended)

“Transition Training
9 - 6 months Tailored (Required)

Transition Mentorship
6 =3 months Network (Connection)

Transition Execution
60 days to T-Day Implementation

Courtesy Cesar Nadar, CEO X Corp Solutions

KPI 6s & Findings: Educati on

Educationisthe8c omponent of the SDFLCds four pillar]s
many forms andnaybe quantified via degrees, certificates;tbejob trainng and practical experience.

For this study, we will focus on the traditional educational experience per the current narrative while alsc

discussing some of the challenges being encountered nationwide as well as here in San Diego.

For nearly 70 years terans have used the Gl Bill to assist in their transition with more than 1 million

beneficiaries using or have used the benefit post 9/11. Two storylines have evolved: 1) student veteran

have a high dropout rate, and 2) high student veteran postsecondgletion rate§Cate, 2014)

Many veteran students who have transitioned into the educational space can be categorized as non

traditional delayed enrollment, patime enroliment, financial independence, Hiithe employed while

enrolled, having dependents, single parent;standard high school diploma. Additionally, veterans mgay

also face disabled status from TBI or PTS and may have more difficulty in succeeding, concentratin
ameliorating to the new enviroremt which may provide a reason for the askew numbéeserans who
have suffered trauma in particular have trouble adjusting to campus life and havétylsfesping and

concentratindPittalwala, 2017)They said this putstudertveterans at higher risk for dropping out of

g or

institutions that fa to provide them with suppo(Marcus, 2017) Some of the conclusions of this study are:

1 Many student veterans struggle to relate with the civikarld and their student peers.
1 Many struggle to successfully juggle the demands and expectations of marriage and parenth
employment, and education.
1 Events or situations on campus that trigger memories related to combat further complicate th
of veterans to integrate into the classroom and achieve academic success.

16
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An a ha moment that many researchers as well as we here at the SDFLC uneagezedn though
veterangeceived Gl benefits full tuition, monthly housing stipends, and textbook mpon& was not
enough. They struggled to get by. Consequently, many soughtrfplarttime employment, which made
challenging to make it to class, complete homework assignments, and study for tests. We feel this i
correlation to a substaai amount of savings achieved while on active duty and therein lays an opp
for further collaboration on how to have a more positive im(fittalwala, 2017) We have also found th
many personnel who are transitiog and attending collegaay now be considered a typical studgtess,
2011)

Whe's a "Typical”
College Student?

Of the 17.6 million
undergrads now enrolled in
higher education:

43 % attend two-year
institutions

37 % are enrolled part-time
32% are working full-time
25% are over the age of 30

Only 15% attend four-year
colleges and live on campus

Some interesting Pl data from national sources

Nationally51.7%earned a degree or certificaséi]l lower than nofveterans at 59%Zoroya, 2014)
Among other findings, about 80% of the veterans chose petilicols(Zoroya, 2014)
Some 21% were women, in contrast with females ntalgp only 15% of the militargZoroya, 2014)
About one in four veterans who ehlieal were age 229 (Zoroya, 2014)
31.3% usedsI Bill for vocation(Cate, 2014)
35.8%used Gl Bill associatd€ate, 2014)
20.8%used Gl Bill advance@Cate, 2014)
0 Business, Public Service, Health, Science, Engineererg the top fields of endeavor
U Nearly 88% of T year students using Gl Bill drayut (Cate, 2014)
0 suggest poor outcomes, but empirically not traeause using only VA data, not DoE data

[l e B B e N e N e N e

In San Diego at San Diego State Universsty;ing2016 saw1,050military students enrolled out 80,385
or about 3.5% of total student population. Graduation rates sagraé0atesvith an80.5% continuation
rate year over yearOverall, nearly 75% of all veterans at San Diego State graduate withipefars;

t
sac
Drtun
at

nearly double the national average h&i asked why, a veteran student mentioned the support they receiv
from the oncampus Veterans Cent@arcus, 2017)a resource that many of our institutions have in place

and are working to growThe California State Unersity systems has made transformational changes since
the passage of the post 9/11 Gl Bill and the evidence clearly shows that a functional support system tha

mirrors military service (mentors, leaders, friends, and resources) and eschews isolagasas &or

succesgMarcos, 2017)A great opportunity lies ahead of our community to make sure these assets are

supported with the type of egping and wragaround needs dung the transition phase.
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In the San Diego Community College Districts, enrollment numbeispfang2017 were:

550
2,578
3,125

In all of San Diego County, which includes Grossmont CCD, Mira Costa CCD, Palomar CCD, San [
CCD and Southwestern CCD; a Total of 8,009 military aetéran personnel were registered. Howeve
among community colleges,Hechinger Reponteview of the federal data suggests an average of only|
percent of fulltime students receiving Gl Bill money graduated with ay&ar degree in 2014, the most
recent period for which the figure is available. That includes those who took three yearsdtado it
particular problem for the other 85 percent, considering Gl Bill benefits cover a maximum of 36 cum
months in college, which should be enoughfordabead or 6 s degree but | eav
proportion attending pattme that graduated within three years was 7 percéhe data for San Diego
Mesa Cadlege was especially interestirapdwhen compared nationalhpisesan interesting question, whq
IS going on in the community colleges and how dcevtleer submit or receive better data avitht can we
do to raise numbers and/or prevemtsting the benefitBelow, see some of the data from community
colleges experiencgngraduation challenges.

Graduating Veterans

Community colleges with 100 or mare Gl Bill reciplents eligible to greduate, and the proportion who actuslhy did

Aystin Community

Callege District 2me B0 7
Central Texaz College 006

hain Campus 22| @ i
College of Southemn

Nevada 1446 oz O 9
San Antondo College 2548 22 0 9
San lacinto 1198 o o =

Community College

Thomas Melson

Community Collage 1165 0w o 16
Fayetteville Technical

Community College 2754 165 | 1 7
San Diego Mesa 1315 0o o

College

Number of veterans inclwdes oy thase recshving &f Bilf benafits. Graduation rate is far 2004, the mast corent avaliable.

18

Dieg(




Veterans also oftenave to fight with collegeto have their military training and experience converted i
academic credit. I f they canoét, they risk ru
to chase between giving up apaying out of their own pockefMarcus, 2017) If we are to reduce the
waste it is important to ensure transfelighband future opportunities

As a population, enlisted service membersyatenger than officers and many do not have college deg

nto
nn

[€esS

with 52% of enlisted personnel being under 25 years of age and only 4.5% holding a degree. And altho

higher education is a logical path to post military employment, it may also cause uneéxpesttations an
the feeli ng (@dgasiiRelFyehich mamy@four S@FLGconstituents state is a-siamter as
they need to generate incomdigher education will increase the chances of a-pajling job, buthere is
no guarantee that a degree leads to sustainable employment leaving our service members searchir
time work or abandoning their degree altogether to search anoth€éPpeth2013) It is incumbent on the
transitioning service member / student, the military and our institutions of higher learning to be hone
each other to ensure tpathways are consistent with the needthefservice member and not be
perfunctory in assesgrthe needs of eacWe suggest using the EDMIN / Journeys assessment tool.

For years, the narrative growing up in America has been to graduate high school, go to college, gra‘duat
I

then get a job. Many of our lestedditheytbecdmepartofthe a
volunteer force and spent anywhere from 4 to 20 years serving their country. Still, the narrative ren
same, albeit slight modified for military service. Go to the military, go to college, graduate theolget
Letds try to change the narrative and truly

Alpha Path Military Service, Assessment, Education, Graduation, Employment
Bravo Path Military Service, Assessment, Employment in Viomadl Program with continuing educatio

Charlie Path Military Service, Assessment, Join Reserves or Guard, Education and/or Vocation

The SDFLC is committed to finding the right path of educaitnansition for each of its constituents an

remains stadfast in support of all of its partners in higher education and the trades/vocations. We are

constantly partnering strategically with organizations like BIOCOM to increase the awareness arour
STEM educatiorwhile simultaneously working with Economic Degpment Corporations to increase
awareness around open jobs in the blue collar sebs;identifying opportunities in each pathway. As

part of any transition we encourage a sound education plan as well. We are resolute in ensuring that
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transitioning is as painless as possible and want our service members to explore every optita availab

do so with concrete data and knowledgecause kowledge is power.

Education ~ Make sure you understand your education benefits that can help you pay for college or vocational training. Consider

planning transferring Post-g/11 Gl Bill benefits to dependents. While you're still on active duty. take tests that can help you eam
college credit or a license or certification, and find out whether any of your military training may be substituted for
college credit
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KPl 6s & Findings: Housi ng

There is a marked difference between buying a home and affording a home. As the housinig 1Barke
Diego continues to balloon with prices wallove the national averafjdolnar, 2017) it is important to

work with our transitioning personnel on appropriate housing options. A trend we at the SDFLC haye

noticed is rooted in simple economglicnoving out of the countyr state in ordeto afford sustainable
housing, yemore than half have expressed a desire to stay in San 0iegmas Jefferson School of Lav
2017) Nevertheless, across the United States cost increases are beingeealided i t 6 s | mp

transitioning service member to compare their needs and costs to where they want to live and work

S&P CoreLogic Case-Shiller Indices for August 2017
Yearly inereases by eity
Seattle 13.2 percent

Las Vegas 8.6 percent
San Diego 7.8 percent
Denver 7.2 percent
Detroit 7.2 percent
Portland 7.2 percent
Dallas 7.1 percent
Boston 6.9 percent
Charlotte 6.8 percent
Tampa 6.8 percent

Los Angeles 6.1 percent
San Francisco 6.1 percent
Phoenix 5.8 percent
Minneapolis 5.6 percent
Atlanta 5.4 percent
Miami 4.9 percent
Cleveland 4.4 percent
New York 4.4 percent
Chicago 3.7 percent

Washington D.C. 3.4 percent
Annual Percentage Increase in Housing Costs
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Over the past two years we have experienced raetiye, transitioning and vetarconstituents who are
struggling with increasing rents. With the average rent in San Diego for a 3 bedroom daroigile
$2,700(Rent Cafe, 2017)we have partnered with several organizations to further education on the V|
Home Loan Benefit. A key cog in affording a home is the ability to save money that can be used to
the ancillary costs associated with ownership. As the fiscal responsibility of ownership shifts away
landlord it is imperative to have a fimo handle these contingencies. We have found that over half of
transitioning personnel are unaware of the myriad costs associated with home ownership and often
rely on credit cards or loans from financial institutions to handle basic maintenance.

PRICE-TO-RENT RATIO
IN MAJOR CITIES

City ‘ Price-to-Rent Ratio

Houston
Dallas

San Antonio
Chicago
Philadelphla
New York
Phoenix
San Dlego
Los Angeles
San Jose

Source: trulla.com data for June, 2015

Moreover, about 25% of transitioning and veteran personnel have concerns with not only affording
home/mortgage but also in covering basic household r{BEd3C: National Foundation for Credit

Counseling, 2014) We feelit is important for our transitioning personnel to be adequately educated g
benefits of home ownership but also on the perils of home ownership. Allowing the service membe|
determine a rent vs. buy scenario empowers them to make smarter fidaoains for themselves and

their families
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Home loan affordability* vs Rental affordability

40% as/% of take-nome pdy

30%

20%

10%

* HLA agjusted for rafes, insurance and mainfenance

2007 2011 2017

Conversely, we have also found that those personnel that have adequately prepared for the transitipn al
able to afford a home are able to exponentially increase their net worth. The average netavorth of
homeowner is 25500 vs $5,000 for a rentex;45x increas€Federal Reserve, 2016)
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